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Curation de contenus

Etomiection + Agrégation & V5 i Conference
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+ Websites + Social média
* Mobile sites * Word of mouth
- APP + Forum

PAID + Proprietary + News PR
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« PPC + Data Planning

* Mobile adv « E-mail

- App Marketing

.. + SMS & Mobile

Paid (-)
Owned (+)
Eamed (++)

as@ béacon i
s arbqhd the world,

Stop

Paid media
Media passif
Client passif

RWD

Responsive Web Design
Mobile First / Only
Web App
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Sidewalk Labs is

reimagining cities to
improve quality of life.




